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CHILD ABUSE AWARENESS
Complete branding and advertising design created for child abuse awareness cause. Showcasing 
the advertised poster with corresponding informative brochure. This concept plays upon the truth 
that not all child abuse can be easily seen by others. High contrast is used create a connection 
between the gentle loving children and the dark truth.

CAN YOU SPOT IT?

Child abuse is any form of physical, emotional and sexual mistreatment or 
lack of care that causes injury or emotional damage to a child or youth. The 
misuse of power and/or a lack of trust between the child and adult is a part 
involved with all forms of child abuse.ABUSE

CHILD 

CHILD  ABUSE



MAGAZINE AD - KLEENEXjl Ad design for Kleenex plays upon the fun, bright colours in order to draw the attention of 
potential viewers. The chosen imagery, colour scheme and font works together to attract the 
primary target audience of families, parents and grandparents.

MESSY DAY?
SOMETIMES THINGS JUST TASTE THAT GOOD
When life gets busy and a little messy, Kleenex is 
always there for back up. With a wide range of options 
from ultra soft, trusting care to soothing lotions, 
Kleenex has a tissue for everyone. No more 
stressing about messy babies, dirty hands  
and pesky colds.

COVER IT UP WITH
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CARAVAN CATALOGUE
Catalogue design follows the branding and product style of the Caravan company with the 
simplicity, clean lines and elegant appearance. The colour choice is strategically chosen to 
provide a soft, gentle feel for the viewers. Pops of colour are seen throughout the design to draw 
attention so specific information.
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COMPANY SALES SHEET
Sales sheet created for the company ‘Flags Unlimited.’ It features their new line of custom 
banners that they now offer; showcasing the different type of banners that are available. It 
displays a clean, structured and simple design allowing the information to be easily read, with 
pops of colour distinguishing each section and item.
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BENEFACTION - BRANDING
Benefaction is a organ donor campaign that targets towards anyone looking to donate. The concept 
of the heart symbol represents two beings coming together to save a life; the donor (action) and the 
beneficiary. The colour choice provides a symbolism of those two individual beings taking part.

905.392.6857
jasmine@benefaction.ca

For more information visit:
www.benefaction.ca

315 St Germain Ave. 
Toronto, ON  M5M 1W4 Suite 13
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Sincerely,

Jasmine Lourenco

BENEFACTION
Give the gift off f life

IN THE EVENT
OF MY DEATH, 
I HEREBY GIVEMY 
FUNCTIONING 
ORGANS TO 
SOMEONE WHO 
NEEDS THEM.

SIGNATURE

BENEFACTION
Give the gift of life

Someones life could be in your hands.
Every donation counts. You can be the difference.

Visit www.benefaction.com  
for more information or to donate.BENEFAFF CTION

The Gift  
of Life is  

The Best Gift
Someones life could be in your hands.

Every donation counts. You can be the difference.

The Gift  
of Life is  

The Best Gift

Visit www.benefaction.com  
for more information or to donate.BENEFAFF CTION

BENEFACTION
Give the gift of life
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TRAVEL EPUB
This ePub features a designed travel guide for St.Lucia as well as a newly designed logo. The 
triangle theme is pulled from the St.Lucia Flag to further draw the connection. The overall design 
displays a simplistic layout to allow the viewers focus to be directed toward the beautiful colours 
of the island and the information provided.

St.luciaSt.lucia St.lucia
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MOVIE REDESIGN - ADVERTISING
Genre re-design for the original old western film; The Good, The Bad and The Ugly. Made into 
a Sci-fi remake. This imagery utilizes a combination of the rustic appearance of the old western 
relevance with the robotic terminator eye in order the provide the Sci-fi twist. Shown is the movie 
poster, DVD casing and DVD itself. 
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“Mind blowing..
performace my Clint Eastwood”

– Peter Travis Rolling Stone
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DUSTFLAP REDESIGN - BOOK SERIES
Meave Binchy book series dust flap redesign. Each story describes a situation where people from 
different locations come together and impact each other’s futures. This can been seen through the use 
of silhouettes demonstrating two components coming together to create one overall meaning and 
interpretation. Each book can be easily identified by it’s relative colour.
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CAR WRAP - CONTEST WINNER
Car wrap designed for Mario Designs promotional vehicle. Contest created for the Graphic 
Design program where this design was chosen as the 2017 winner. Geometric shaped theme with 
the use of triangular shapes strategically pointed to draw the viewers eye directed toward the 
company logo. Graphics and colours used were provided.
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Hope you are inspired by what you saw,
looking forward to discussing any opportunities you may have available.

Please feel free to contact me with any questions.

THANK YOU!
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