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Editorial Design

Here the Swiss typeface, 
Helvetica is represented 

by a watch which is iconic 
in Switzerland. The watch 

merges into the second page 
showing unity and guides 

readers into the article for 
further knowledge.  
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Helvetica was developed by Max Miedinger and influenced 
by Eduard Hoffmann. Miedinger was born in Zurich, 
Switzerland in the year, 1910. He worked as a typographer 
at the age sixteen and advertised for many companies 
and studios. In later years, after gaining experienced, he 
worked at Haas Type Foundry.  He became a freelance 
designer and eventually crossed paths with Hoffmann and 
this was the time that Helvetica was born (Web-designer 
Depot Staff, 2010). 
As for Hoffmann (born 1892 Zurich, Switzerland), 

he introduced the name ‘Neue Haas-Grotesk’, which 
later changes into ‘Helvetica’ in 1957. It has been said 
that Hoffman used the term “Hamburgers” to evaluate 
typefaces mainly because the word contained all of the 
main characters within the alphabet. Given that the Haas 
Type Foundry company was family owned and eventually 
became his business, he made the decision of when 
to release the typeface. The evolution of Helvetica last 
between 1956 - 1960 and it finally gets published in 1983 
(Multimedia man, 2013).
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Helvetia or “Helvetica” was born in 
Switzerland, so it seemed logical 
to name it after Switzerland; of 
course not directly because it 
would seem unusual to name it 
after a country, so something that 
is close and makes reference 
to ‘The Swiss’ is suitable, hence 

“Helveti-c-a”(Hustwit,2016). The 
typeface was introduced in the 

1950s, it became global for many 
reasons. For one, it is simple 
and a unit where all letters work 
in harmony together. Large 
corporations became obsessed 
with it because the neutral 
typeface can adapt to any setting. 
In other words, Helvetica blends 
in, is part of the social club and 
most importantly, it is “safe” and 
accessible. Not only that, the 
characters in the typeface was 
designed to look identical, giving 
it the feeling of conformity. It is no 
wonder why it came out during the 
postwar. Simply, there was need 
for structure, smoothness, and 
stability and Helvetica was the 
typeface that gave reassurance 
and represented those feelings. 
It even became so popular that 
a clone typeface, called Arial, 

was designed. There are ways to 
distinguish the difference between 
Helvetica and Arial with a trained 
eye, specifically in the characters: 
G R and 3/G R and 3 - Can you tell 
which is which? Hint - Helvetica 
type has vertical and horizontal 
strokes, especially in the terminals. 

Some other things to consider 
about Helvetica is that it 
manipulates the negative space 
surrounding it. Meaning the 
background is just as much 
important as the typeface itself. 
The contrast of Helvetica holds 
firm to the background and 
controls space. It sometimes 
contradicts order by acing 
rebellious in showing mastery 
over the surrounding space and 
becomes ‘boss’ of where to be 
placed on the grid. Luckily, for this 
typeface, influenced by ‘monotype’, 
anything works because it has 
so much rhythm and flexibility. 
However, be aware that many 
designers argue that Helvetica 
is stoic and boring: Carson 
says, “Just because it is legible 
does not mean it communicates 
effectively (Hustwit,2016)”. It 
really depends how it is used, the 
font can be clear and safe, at the 
same time it can be a gamble or 
unsafe because it risks losing the 
overall message (Hustwit,2016).

Helvetica



Magazine Design

This is an editorial spread 
for “Foodie” magazine. The 

images use colours that offer 
appetite and pleasure. The 

typeface wraps around the 
bowl making it inviting..

Try this 
recipe for you 
vegetarian 
lovers, this 
veggie chilli is 
mouthwatering 
by Crazy Chef

After exploring the world, 
my favourite place to eat was 
in India. I was thinking to 
myself, “Mmmmm finally a 
vegetarian meal that made 
sense”. Most of the time 
whenever I’d go travelling 
food looked the same, 
especially vegetarian meals. 
I never really understood 
how something that looks 
like meat can be so appealing 
to vegetarians (well a true 
vegetarian) at the very least. 

Experiences of Being a 
Vegetarian

I have come across 
many vegetarians in my 
life whether they are a 
flexitarian, lacto-ovo-
vegetarian, or even vegans, 
where we usually share a 
similar opinion. Most of the 
time he or she would tell 
me that they went off meat 
or dairy for health reasons 

or for animal rights, but it’s 
rare that I meet vegetarians 
who omit meat as part of 
their diet because of sensory 
reasons. Whatever the case 
may be, I always find it odd 
or even irritating that society 
categorizes vegetarians into 
one catagory and make veggie 
food appear similar to meat, 
i.e. veggie burgers. 

Discovery of Veggie 
Food

I can’t bare to eat anything 
that resembles the appearance 
or texture of meat. I don’t 
mind the smell, but when 
I taste or see a burger that 
looks like meat, immediately 
I reject it and the next thing 
you know I’ve wasted food at 
a BBQ event. 

written by Jackie Paszyn

Ingredients (Serves 4)

1 tablespoon extra-
virgin olive oil
4 cups mixed chopped 
greens (such as 
collards, Swiss chard, 
spinach or kale)
1 teaspoon honey
2 tablespoons balsamic 
vinegar
1 teaspoon dried 
oregano
1/4 teaspoon red 
pepper flakes

S
low

 C
ooker Black Bean Soup
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After Travelling around so much I have found 
my sanctuary and by-the-way I like my veggies 
to look like veggies...

Food and Travel

11| Foodie

Photograph by Crazy Chef

Photograph by Crazy Chef

“A small word to 
the wise: Don’t 
assume vegetarians 
are all the same, 
everyone has their 
reasons and we all 
eat differently.”
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THE HOT RECIPE FROM CHILE  
Sprinkle your palate with a bit of 
summer by trying this exclusive chile 
recipe

24
SCANDINAVIAN COUSINE  
While you’re in Sweden be sure to try 
“Fika” and other famous traditions in 
Northern Europe 

30
FOOD VANITY 
Truly food that you wouldn’t want to 
miss, it’s too good to be true as many 
would say in the ratings of these yum-
my meals

37
GLUTTONY OR GENEROSITY? 
SINNER OR A SAINT? 
It’s okay to spoil yourself once in a 
while, we promise you shan’t feel like 
you’ve sinned 
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MMM...HOME SWEET HOME 
Studies found that honey is 
beneficial in many ways, no matter 
in what state or which part of the 
world you get it from 

TRAVELLER’S RETREAT  
Be the first to try and rate food 
around Europe, hosted by the 
“Amazing Race” 

JACK’S EXPERIENCE IN 
THE ALPS  
Read up on Jack’s experience in 
uncharted terrain, hear the story of 
a hero

ALASKAN CRUISE  
Experience a cruise of a lifetime and 
never look back 

MYSTERY???? 
See if you can be the next winner in 
discovering what this famous recipe 
might be, win a trip to the Bahamas  

AVID SCUBA DIVERS 
Try WILD fish and seafood from the 
Pacific, especially after a dip in the water Contents

11| Foodie10| Foodie

Magazine Design TBC

This is a continuation spread 
for “Foodie” magazine. Here 
is a table of contents (TBC) 

for the magazine. The images 
contrast each other making it 

more intriguing to viewers.
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BE DIFFERENT, THINK AND EAT 
FRUIT ROLL-UP 

www.fruitrollup.com
YOU KNOW YOU CAN’T RESIST A BIT OF FUN...

Have a bit of tangy Fruit Roll-Up to brighten up your day and help 
you find your groove.  Just keep that rhythm going and share the 
tasty goodness with some friends while keeping some for yourself.

Magazine ads 

The ads for “Fruit Roll-Up” 
are demonstrated to be fun 

and energetic which is shown 
with the 3D-like effect of the 

roll-up snack. It is catered 
to children and families who 

want a bit of rhythm in life.



Everyone, as a member of society, has the right to social 
security and is entitled to realization, through national effort 
and international co-operation and in accordance with the 
organization and resources of each State, of the economic, 
social and cultural rights indispensable for his dignity and 
the free development of his personality. 
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Illustrative Design

The illustrations create a 
fun world which offer more 

interest to the public. The 
audience look at the different 

scenes they see and try to 
relate to it from life scenarios 
they might have experienced.



Menu Design

The “Iconoclasts” menu is 
made to appear bohemian 

and organic, making it 
welcoming to anyone who 

want to be in an atmosphere 
that’s hip and laid back.

Our Salads
Grilled chicken breast, orange and grapefruit  
supremes and toasted almonds.
The Juliette’s Waldorf salad ........................................... $14.95

Grilled chicken salad with walnuts, sweet grapes  
and crunchy apples served on a bed of mixed greens 
 and tossed in a creamy vinaigrette.
The Juliette & Chocolat salad ........................................ $14.95

A refreshing combination of fresh strawberries,  
fresh pears and creamy goat cheese.
The Popeye salad .......................................................... $15.95

Grilled chicken breast wrapped in crispy bacon,  
fresh-diced tomatoes, warm potatoes and a hard-boiled egg 
served on a bed of baby spinach
Tuna Cobb salad ............................................................ $14.95

The Citrus salad ............................................................. $14.95

Our Drinks
Our velvety thick hot chocolate that made us famous!
Available in: 70% dark, 55% dark, 33% milk or white.
Vegan Aztec chocolate ..........................................$5.99

Grandma’s style ............................................................$5.99

A spicy water-based chocolate to drink
Viennese chocolate ...............................................$7.40

55% dark melted chocolate, our velvety thick 33%  
milk hot chocolate topped with sweet whipped cream.
Campfire hot chocolate ..................................... $12.25

Our Desserts
PASTRIES & CONFECTIONS
The Juliette’s black forest cake in a jar ...................................$6.55

Layers of silky whipped 56% chocolate cream, chunks of dark 
chocolate cake, morello cherries and kirsch compote and a vanilla 
Bavarian cream with a sprinkle of dark chocolate shavings.
The Juliette’s tiramisu..............................................................$6.55

A silky mascarpone cream, homemade chocolate cookies dipped in 
coffee, a coffee cream to give it more punch and a sprinkle of cocoa!
The Fleur de sel Petit Pot (GF) ................................................$4.95

Our Savoury Meals
Ham or turkey and swiss cheese. Top with  
béchamel sauce +2.75
The Classic crepe ....................................................................$9.95

The Complete crepe ............................................................. $11.95

An egg, choice of ham or turkey and swiss cheese.
The Mushroom complete crepe ........................................... $13.75

An egg, choice of ham or turkey, swiss cheese  
and fresh mushrooms.
The Spinach Complete crepe .............................................. $13.75

An egg, choice of ham or turkey, swiss cheese  
and fresh spinach.Top with béchamel sauce for +2.75
The Farmhouse crepe .......................................................... $13.95

Creamy goat cheese, fresh spinach and grilled chicken breast.
The Tomatina crepe .............................................................. $13.75

Creamy goat cheese, grilled tomatoes and balsamic vinegar 
reduction.
Add grilled chicken breast for +3.95
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Logo Stylesguide

The logo was designed by 
hand, giving it personality and 

a human touch. The circle 
conveys community and 
eternity. While the flame 

symbolizes spirituality and 
personal growth. 



created using…
• Illustrator
• Photoshop
• InDesign
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